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Evolva — We Make Valuable Ingredients By Brewing

evolva

Truffles Cocoa

.

MAAs Stevia Saffron

o Tty

Ambergris| |Agarwood| |[Skin Aging

<« .

Capsiate

= _ >

Indicative examples only
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Vanilla Citrus Resveratrol Ginseng New
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m Two products on market in 2014, more to come

evolva

Projected Progress

Launch 2014 to date

First revenues for

Marketed by IFF Evolva in 2015

Commercial production. Commercial launch
Pre-launch activities October 2014
2015/16 Milestone payment. Strain, process, customer work
RebM patent published Decide on 45% option
Path imisation.
Saffron 2016 athway optimisation More of the same

Sensory work

Partnership in Malaysia.

) More of the same
Pathway creation

Agarwood  >2017

Significant technical progress on all products in H1 2014



Other Products & Partnerships — 2014 to date

evolva

L'Oréal
I Newpartnership inFebruary- cosmetics ingredient. Strong technical start.

Roquette
I Milestone payment (2ndhn March- food ingredient

Ajinomoto
I Good technical progress

BASF

~

|  BASF now has strain, EvGBASF publications and patents on certain alkaloids

DTRA
I Preclinical funding for antibiotic @72. $6.5mn with potential for further $8.6mn
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Revenues up 25%

evolva

A 91% of revenues from commercial CHE m
partners 10
I Almost entirely R&D partnerships; product
revenues (resveratrol) still insignificant 8-
I 9% from EU/governmerfundedprojects 6 -
/A New revenue bearing contracts 4
I L' Or éal 2 -
I DTRA
O -

2013 2014
m First half = Second half

Evolva Proprietary Material Slide 9



Increase in expenses reflect progress in projects

evolva

CHF m
18 y
A SG&A:
16 I Increase in sales and marketing
14 — I Cashreplacement only in 2013
12— S
0 - f\ Own products
g I Increase in stevia, resveratrol
(manpower and CMO expenses)
6 -
4 - A .
A Partnerships
2 - I No material change
0 - |

2013 H1 2014 H1
m Partnerships ® Own products SG&A

Evolva Proprietary Material Slide 10




Cash flow first half 2014

evolva

CHF m

70

60

50

40

30

20 -

10 -

O 7 I I I I
Starting cash & Financing Capex Operations End cash
time deposits & time deposits

29 +42 -1 -9 61




The Evolva stock

evolva
Share price and trading volume August 2014 shareholdings
Based on SIX filings
1.80 9 .
Management & board hold 6-7% shares + options

1.60 8
g

1.40 /\_ " 4.6%
<

1.20 6 =
()

" 1.00 - 5 3
© 0.80 4 8

)

0.60 -3 =

0.40 2 2

0.20 - -1

0.00 = NPT - =+ 0

Q © = = =
$ 02485 ¢ 2 28373

L1 Sunstone (DK) M Aviva (UK)
i MLSCF (MY) i MTDC (MY)

i1 Shareholders <3%

Evolva Proprietary Material

Slide 10
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Outlook - Finances

evolva

Revenues at least CHF 10 million (2013: CHF 8.7 million)

Cash outflow from operating activities CHF 17-19 million
(2013: CHF 12.5 million)

I Increase driven by progress and investment ongkeglucts (in particular
stevia and resveratrdl

Cash position (incl. time deposits) at the end of 2014 around
CHF 50 million



Outlook - Products & Partnerships

evolva

Vanillin — first revenues to Evolva in 2015

I Continued work on COGS, Evolva exploring own application areas

Resveratrol — launch in October, first revenues in Q4

I Application studies, country registrations, appointment of distributors
Stevia — decision on 45% participation - expected by Q1/2015

Partnerships — pipeline is robust
Continue runrate of 23 partnerships per year for time being

Focus on good position on final produehot undertaking contract research (declined
CRO project)
Advanced discussion on legacy product



Summary of 2014 to date

evolva

Vanillin on market, resveratrol to follow in October
Two partner milestones (Cargill and Roquette)

Two new partnerships
i DTRA for EU35 (GA72)

~

| L' Oreéeal for a cosmetic ingredient

CHF 42.5 million raised in oversubscribed share placing

Agarwood added to product pipeline

Revenues up 25%

2014 revenues at least CHF 10m, cash at year-end around CHF 50m

Strong momentum



